WHITEPAPERS OR EBOOKS
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Bring on a few industry experts
and talk about the findings. H-J
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SLIDESHARE PRESENTATIONS PRESS RELEASES

Slideshare presentations are great for Many trade publications love original
research. A well-crafted press release makes
it easy for their editorial team to turn it

into an article - giving you backlinks and
generating media attention.

social media posts as well as offering a
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VIDEOS
SOCIAL MEDIA POSTS
Create short topic videos .
and weave your research Create snackable content with social media posts
into them. to share your findings. If done with the right level of

intrigue, your readers will be interested in your more
in-depth content.
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